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Organizations & Audiences Spent

$66.2 Million
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Jobs Supported (FTE)

2,006
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Local & State Government Revenue

$6.5 Million
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Most Comprehensive Study Ever
Cities in all 50 States—Including Wichita!
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Attendees Spent
$15.25 Per Person, Per Event

Souvenir/Gifts

$1.64
Meals & Snacks Transportation
$8.48 $1.52
Lodging
Other $3.54

$2.60



Event-Related Spending
Local vs. Nonlocal Audiences

$25.68

$11.64

Local Non-Local
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Arts Volunteerism

> 4,034 volunteers
> 209,836 hours
> $4.5 million value

(2010 volunteer hour = $21.36)
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Unemployment
5.1%t09.7%

¥

Spending on recreation,

entertainment, shopping:

$192 to $164 billion

Arts and the “Great Recession”
Changes between 2005 and 2010

¥

Consumer
Confidence
101 to 54

¥

Jobs in tourism,
food & beverage

Home Foreclosures
Tripled:
885,000 to 2.9 million

Live attendance:
sports and arts



'” \u

‘*‘"s‘a i\l\\wlmﬁxuii

BC LC Business Civic

Leadershlp Center Counties Caid for Anrica
7R *
{ 72 : I““ NATIONAL CONFERENCE
" Grantmakers in the Arts [1111] of STATE LEGISLATURES
Supportlng a Creative America The Forum for America’s Ideas National League of Cities
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Trusted Insights for Business Worldwide
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Arts & Economic Prosperity IV
5 Take-Aways

$66.2 million industry
2,006 FTE jobs
$6.4 million in government revenue

Attendees spend $15.25 per person (beyond admission)
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Resilient in tough economic times



e
e I 2 Qe S
-

B8 S X =N LB/
N"*”“M\“ﬂl‘&‘nih.mnﬁ ‘ ’4
S 1

Haven

€Y Cheney
fVF State ot jo
Park

verngn ? St Marys

4.0% of the 30,013 businesses
1.8% of their 269,232 employees
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The Arts Mean Business!

www.AmericansForTheArts.org/Economiclmpact



